Cards For Women by Krishnan, Priyankaa
Creative Components Iowa State University Capstones, Theses and Dissertations 
Spring 2020 
Cards For Women 
Priyankaa Krishnan 
Follow this and additional works at: https://lib.dr.iastate.edu/creativecomponents 
 Part of the Applied Ethics Commons, Cognitive Psychology Commons, Feminist Philosophy 
Commons, Organization Development Commons, Other Feminist, Gender, and Sexuality Studies 
Commons, Social Statistics Commons, Social Work Commons, and the Women's Studies Commons 
Recommended Citation 
Krishnan, Priyankaa, "Cards For Women" (2020). Creative Components. 521. 
https://lib.dr.iastate.edu/creativecomponents/521 
This Creative Component is brought to you for free and open access by the Iowa State University Capstones, 
Theses and Dissertations at Iowa State University Digital Repository. It has been accepted for inclusion in Creative 
Components by an authorized administrator of Iowa State University Digital Repository. For more information, 
please contact digirep@iastate.edu. 
Cards For Women
Priyankaa Krishnan
Credits: Manas Chimpidi (Founder, NIMAROH)
Committee Members: Ana Luz (Iowa State University), Dr. Seda McKilligan (Iowa State University) and Dr. Sara Marcketti (Iowa State University)
What do you think is the percentage of 
women in the Design field?
2
50%
We expect women in design to share half of the industry taskforce.
3
19%
In reality, population of women in the design field is less than 20%
4
11%




































Survey results of Women in Design conducted by 
Design Institute South Africa, International Council of 
Societies of Industrial Design and International 
Council of Graphic Design Associations.
Gender as a Differentiator
- Use of influence characteristics
- Work/lifestyle balance
- Networking opportunities
- Equal career opportunities/levels of work




Survey results of Women in Design conducted by 
Design Institute South Africa, International Council of 
Societies of Industrial Design and International 
Council of Graphic Design Associations.
Men in design are more likely to be in the Senior 
Management compared to women in design. Women 




Survey results of Women in Design conducted by 
Design Institute South Africa, International Council of 
Societies of Industrial Design and International 
Council of Graphic Design Associations.
Young women in design between the ages of 20 and 





Women around the world are still making less money 
than men for doing the same jobs. They also have 
fewer opportunities to move up to senior-level 
positions. March 8 is International Women's Day, 
when we focus on this continuing problem.
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symbols, heroes and 
artifacts
world-wide-assumptions
21 Century Global Issues
October 12, 2019
Hofstede’s onion model of culture and the MccLelland 
Iceberg Model
A Conceptual Model for Design Science Research
core personal values
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21 Century Global Issues
October 12, 2019
This map was created for an assignment for Ind D 
592 Special Projects course, we had a great 
discussion regarding international women in the US. 
This map shows the divergent thought process of 
how culture and non-culture affects women.
Googled definition for: 
Culture is the customs, arts, social institutions, and 
achievements of a particular nation, people, or other 
social group.
Non-culture is referred to customs, arts, social 
institutions and achievements being odd, eccentric 





One of the courses I took during my Masters 
discussed about various 21st Century Global Issues. 
During a discussion with my classmates (who are 
mostly International students) we talked about 
different cultures, practices and traditions. 
All international students including me were able to 
relate to the ‘shame’ that comes with not able to 
pronounce words the ‘American’ way.
Video: (How english sounds to non-english 
speakers?)Many words spoken in the video are actual 
English words. When put together, however, the 
sentences make little to no sense. While many 
non-English speakers can pick out words they 
recognize, they still often fail to make sense of an 
entire statement.
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Try saying these names out loud
Quick Activity
One of the courses I took during my Masters 
discussed about various 21st Century Global Issues. 
During a discussion with my classmates (who are 
mostly International students) we talked about 
different cultures, practices and traditions. 
All international students including me were able to 
relate to the ‘shame’ that comes with having a 
























Women in ID Chicago
October 23-25, 2019
Inspired by Betsy Barnhart and Kelly Walters Women 
in Design presentation at IDSA Conference, Mallary 
Evans and McKayla Barber Purdue University 
graduates founded Women in ID Chicago. 
During my visit to Chicago in October, we met to 
discuss the research findings they had regarding 
women in industrial design and what were their 
initiatives as a company.




Promoting Women in 




Growing interests of mentors and audiences has 




We started discussing about the changes an 
international person had to make to ‘fit’ themselves 
into the american culture. Together we listed our 
‘before’ ‘now’ and ‘future’, categories involved cultural 
practices, upbringing, life style, education, taboos and 
more.
During this conversation, we were able to list 
mindsets that young international female students 
had to follow up towards success.
As a college student, the closest knowledge are 
american TV shows and parting with friends. No 
party ends without the game Cards Against 
Humanity. Hence, we read through the cards to find 




“As a designer I was also intrigued how cards 
unleashed conversations, discussions as taboos, 














WayUp Conference Des Moines
November 7-8, 2019
A random opportunity was given to us by Dr. Seda 
McKilligan after a vendor pulled from tabling at the 
Way Up Conference. Our plan was to use this data as 
a qualitative research for my thesis.
We asked 262 women in academic advancement to 
share their struggles, dark provocations and 
strategies they experienced as a women in their 
organization. We received 72 responses within 48 
hours. 
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WayUp Conference Des Moines
November 7-8, 2019
Out of the 72 responses, there were 60 pian points, 0 
dark provocations and 12 strategies.
After the conference, we were able to conclude that 
(1) participants had many troubled experiences in 
their organizations, (2) they didn’t have any incident 
that they weren’t resilient enough to handle, hence 
they didn’t choose to write on the dark provocation 
cards, and finally, (3) participants weren’t done 
sharing their pain points so most them reframed from 
providing strategies. 
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WayUp Conference Des Moines
November 7-8, 2019
As the participants were standing next to each other 
while sharing their pain points, they had a great 
conversation between themselves regarding pain 
points they saw on the wall, as well as their own pain 
points. Many were able to relate to the pain points 
written by other women.
I am held responsible for 
my kid being born 3.5 
months early.
His (husband) job is more important. 
His company is more important.
The guys voted, you've 
got the best butt.
A female is being 
"blunt" whereas a male 
is being "direct".
Don't worry your pretty 
little head over that - we 
will take care of it.




academia have a 
lot to share 
about Diversity, 
Equity and 





























An incentive competition at Iowa State University 
that takes place each fall.  The Iowa State Pappajohn 
Center for Entrepreneurship Initiative are co-hosting 
the event.  It will be held at the Iowa State Economic 
Development Core Facility in Iowa State Research 
Park.
The competition theme for the fourth annual event is 
Innovation at Iowa State. 
Global Impact: How do we improve the quality of 












For the purpose of the competition we had to define 
the two main terms used in Cards For Women for the 
audience to understand our vision.
Pain Point are the struggles, comments or 
statements experienced by a woman
Strategies are the techniques, suggestions, coping 





Login Page Profile Page Pain Points View Strategies View Share your Pain Point Give your Strategy
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Although we lost to a person who visioned to save 
children in developing countries. We received 
constructive mentoring to take this idea forward from 







We went to Way Up Conference with an intention for 
women to share their pain and anger towards 
society, but we were surprised by their resilience to 









































First prototype: User testing trial 01
The goal was to make sure we had the skills to build 
the frontend and backend for collecting data. We 













































An online, daily moderated community where anyone 
can post pain points and respond to others' 
strategies. Our minimal viable product is out in the 
market and is currently being tested. 
The website is constantly evolving based on user and 
mentor feedbacks. Our next features include login 
page, profile page and like button for strategies. 
Our goal is collect 5000 pain points on our website 




We were starting to reach out to various funding 
sources. We needed to build our Business Model 
Canvas and as part of that we also had to build our 
brand.
As a startup, we are still discovering ourselves. 
Although our immediate goals are constantly 
changing, our core values remain the same. All 
women should feel empowered. The need for an 









We printed a few promotional cards for the ISU 
Pappajohn Center for Entrepreneurship College 
Pitch-off Competition.




The physical deck of cards intended to facilitate 
workshops will be sold in “themed” ensembles. These 
themes can include “women”, “diversity”, 
“workplace”, etc.
Decks for facilitation
We have scheduled 3 workshops for Fall 2020 to do 
beta testing. We will be printing “themed” prototype 
decks of 60 pain points and 5 example strategies. 
During the workshop the participants will co-create 
strategies for each pain point.
The deck themes will be based on the workshop 
environment (organizational culture, structure) such 
as university, studio, non-profit organization and so 
on.
Decks for individual purchase
Customers have an option to purchase pain point 
deck to conduct small workshops.
Customers can also purchase strategies deck as 


























Cards for Women is brand with a simple message: 
“Every woman’s voice deserves to be heard”. 
Everything we do supports this cause and pushes 
Diversity, Equity, Inclusion (DEI).
Cards for Women (digital) - An online, daily 
moderated community where anyone can post pain 
points and respond to others’ with strategies. Our 
minimal viable product is out and being tested. 
Cards For Women - The physical deck of cards 
intended to facilitate workshops will be sold in 
“themed” ensembles. These themes can include 
“women”, “diversity”, “workplace”, etc. 
Profiles - Interviews of new and existing users to 
record empowering stories and periodical surveys of 
user experience evaluations of our website will be 
used to enhance the experience of our company and 
to build our social media engagement.
Articles - Expository content will be pushed through 
Medium Magazine and Linkedin. In addition, the 
research part of this project will be disseminated in 
academic publications.
Workshops - University/Business diversity 
workshops. The goal is to co-create more pain-points 
and strategies and help organizations improve their 
company culture. We will be using the information to 
start a database of case studies or it can be used 
towards institutional policy making.
Masterclass - Instructional videos for facilitators and 
create courses for diversity, etc. This content will be 
distributed through platforms like Youtube, Vimeo, 
and Coursera. These videos spread the brand by 
educating others on how to use Cards For Women to 




Cards for Women is not a brand or a product – it’s a 
movement with a simple message: “Every woman’s 
voice deserves to be heard”. Everything we do 






Way Up Conference was 




Pitch-off Spring 2020, 
used to cover research and 
paid interviews
$1000
2020-2021 Iowa State 




hosting, LLC registration, 
general expenses
$8,300
ISU Student Innovation 
Fund (Pending)
$13,000






Market Research - $2000 
We would like to extend our 
research boundaries to 
organizations focused on pushing 
Diversity, Equity and Inclusion in 
their company culture.
Website Development - $1000 
Refining the website
Travel - $2000 
International Design Conference 
(Seattle), Industrial Design Society 
of America Graduate Merit 
Awards (Seattle) and Engineering 
and Product Design Education 
Conference (Denmark)
Samples - $2000 
Printing prototypes of the decks 
and developing workshop 
materials and packaging toolkits.
Equipment - $2000
Video camera for interviewing 
profiles
Operating Expenses - $2300 
Trademark fee, dues and 
subscriptions.
Advertising - $4000 
Social media engagement, 

















ISU Student Innovation Fund
March 23, 2020
The ISU Student Innovation Fund enables student 
teams to experience the innovation process through 
experimentation, interdisciplinary collaboration and 
the free exchange of ideas in an inclusive and diverse 




We asked our followers on social media ‘How are 
women affected by COVID-19?’ We received 128 
responses within 24 hours.
As an teaching assistant at Iowa State University, I 
had an opportunity to share these pain points with 
the Design Thinking course students. They then 
created mobile applications to help various 
















CYstarters is an 11-week summer accelerator for 
Iowa State students or recent graduates to focus on 
their startup or business idea. Plus, we received 
$13,000 to fund Cards For Women. The 2020 Cohort 
is going to be mentored by 25 people with diverse 
expertise.
During this program, there will be many workshops 
conducted by existing entrepreneurs on how to 
establish a successful start-up. We will be assigned a 
mentor for just Cards For Women who will guide us 

















“This is my big win! As an Industrial Designer, this is 
a prestigious award given by the Industrial Design 
Society of America.”
International Design Excellence Award recognizes 
products and services that encourage, inspire, and 
















The value of our website has increased from $7.99 to 




During Human-Computer Interaction Cognitive 
Psychology course, we discussed the tool Hotjar and 
how it came inform a web developer to understand 
user experience.
For example: Usability specialist James Breeze 
conducted a study of how people view baby ads with 
106 subjects (You Look Where They Look.). He used 
eye-tracking technology to measure the direction and 
duration of the subjects’ eye movements. The image 






We used Hotjar a website heatmap and behavior 
analytics tool to track our user experience.
80






















On April 28, we met with the Des Moines Design 
Thinking group and conducted a focus group for 
Cards For Women. The individuals in the group had 
diverse qualifications, including entrepreneurs, 
educators, healthcare professionals and so on.
We received positive feedback on how to take Cards 
For Women forward. We are scheduled to meet with 




Betsy Barnhart, professor at Kansa University was 
the inspiration for this project. She was a professor at 
Iowa State University before moving to Kansas and 







Build a Community Provide a Platform for Collaboration
Connect with Other 
Organizations
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Cards For Women is a safe digital platform for woman to 
share their vulnerables experiences, one card at a time.
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Cards For Women will be a strong, change activation tool to 
advance diversity, equity and inclusion, one card at a time.
90
Changing the world, one card at a time.
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